
PRESS RELEASE
January 9, 2024

2024 has arrived, along with a new
look for Beefeater 24





Beefeater 24 has introduced a striking new look for those embracing high-energy
moments of conviviality 

The new bottle boasts impressive sustainability credentials, including a 90% plastic
and 22% glass reduction

The new design has been created to ensure consistency with the full Beefeater range
whilst maintaining stand-out on the back bar 

Beefeater 24 is celebrating the twenty-four-hour energy of London, its heart and home,
with a distinctive, striking new design to stand out in high-energy moments. Maintaining
its bold red glass, the new Beefeater 24 pack has improved sustainability credentials with
a 90% plastic reduction on the closure and back label , as well as 30% less aluminium and
a 22% glass reduction. 
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The new elevated structure is taller than the previous version to stand high within the
category. The new pack, created by Boundless Brand Design, also has practical advantages
for the On-Trade such as, easier grip for better speed of serving thanks to the adoption of
the iconic London brick shape characteristic of the rest of the Beefeater portfolio. The
label is sliced at a 24 degree angle to represent the twenty-four-hour steeping of the
botanicals - Beefeater’s signature house style - and the more selective cut in distillation
taken to create Beefeater 24. 

Murielle Dessenis, Global VP Marketing Gins at Pernod Ricard, comments: “Beefeater 24 is
the Super-Premium expression of our World’s Most Awarded Gin, Beefeater London Dry,
and we are proud to be offering our consumers our award-winning liquid in a new,
modern design to enjoy during high-energy moments of conviviality. The new Beefeater
24 pack captures the energy of our heart and home in London and most importantly, takes
us one step further on our sustainability journey.”

Beefeater 24’s award-winning liquid remains unchanged and its master craftsmanship is
depicted through the 12 botanicals embossed on the bottle and label. Created by
Beefeater’s Master Distiller Emeritus Desmond Payne MBE, Beefeater 24 boasts a unique
blend of 12 botanicals, which create a complex and harmonious aroma, whilst introducing
a rich, smooth balance of fine flavours on the palate. The 24 pays homage to the twenty-
four-hour steeping of botanicals, which is a process used across the Beefeater range prior
to distillation and is a key contributor to its iconic house style. 

The twenty-four-hour steeping process is particularly relevant for Beefeater 24 as in this
elevated recipe three extra botanicals are added to the nine core Beefeater ones –
Japanese Sencha, Chinese Green Tea and Grapefruit – which when steeped for 24 hours
require a more selective cut in distillation. The natural botanicals and unique twenty four
hour steeping process create a gin of unrivalled smoothness and complexity, ideal for
modern cocktail making. 

Beefeater 24’s new pack will begin rolling out in markets worldwide from 1st January
2024. ABV 45%. 



Botanicals - natural botanicals, which are sourced from around the world to create
Beefeater 24, include hand prepared grapefruit, Seville orange peel and fresh lemon peel,
Japanese Sencha Tea, Chinese green tea, piney juniper berries, coriander, liquorice,
angelica root, almond, angelica seed and orris root. 

Aroma - Fragrant notes of citrus, juniper and Sencha develop into a long finish of spicy
coriander and angelica. The aroma is complex and harmonious. 

Palate – bright, clean notes of citrus and juniper conspire with fragrant hints of green tea
to conjure a deep, rounded flavour that finishes long on spicy coriander and dry angelica
notes. 

1 Versus a current 70cl pack.

About Beefeater

Beefeater is the world’s most awarded gin brand, distilled in the heart of London. Created by James
Burrough in the 19th century, the iconic Beefeater recipe has remained virtually unchanged and
today it is guarded by Beefeater’s Master Distiller, Desmond Payne, the most experienced gin
distiller in the world. Beloved by international bartenders for its consistently outstanding quality and
classic London dry taste, the Beefeater range consists of Beefeater Dry with its iconic crisp, clean,
well-balanced flavour; Beefeater Crown Jewel, the pinnacle of Beefeater’s portfolio; Beefeater 24,
a super-premium gin infused with Japanese and Chinese teas to create a distinctive, complex gin to
suit contemporary cocktail culture and the brand’s successful flavours, Beefeater Pink Strawberry,
and Beefeater Blood Orange. @beefeatergin

The Absolut Group

The Absolut Group holds global responsibility for the production, packaging development,
innovation and strategic marketing of an extensive range of premium spirits brands. They include
the iconic Absolut Vodka, Beefeater, the world’s most awarded gin, Malibu, the leading flavoured
rum and Kahlua, the number one coffee liqueur, along with a selection of agave spirits, including
Altos tequila and craft gins such as Monkey 47. Our long-term commitment to sustainability and
responsible drinking extends to consumers, society, the environment and our teams.
Headquartered in Stockholm, Sweden, The Absolut Group is part of Pernod Ricard, a worldwide
leader in the spirits and wine industry.
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https://theabsolutgroup.com/media-room/press-release/2024-has-arrived-along-with-a-new-look-
for-beefeater-24/

https://theabsolutgroup.com/media-room/press-release/2024-has-arrived-along-with-a-new-look-for-beefeater-24/
https://theabsolutgroup.com/media-room/press-release/2024-has-arrived-along-with-a-new-look-for-beefeater-24/

