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Absolut and Tomorrowland champion
connection and cross-cultural
exchange for 2025
Building on the joint vision of a more open and inclusive world,
Absolut and Tomorrowland come together to tackle loneliness
through the collaborative United We Dance platform.

At this year’s flagship Tomorrowland
festival in Belgium, Absolut Vodka is
joining forces with the event to address
the global issue of loneliness. Through
a mix of onsite and online experiences,
the partnership aims to spark
meaningful connections among
festivalgoers.

Building on their ongoing
collaboration and the United We Dance
 platform, Absolut, the official vodka of
Tomorrowland, continues to promote a
more open and inclusive world
through the unifying power of music.
In 2023, they launched a dedicated D&I
Committee to drive long-term impact
across the industry and beyond.

Each year, the committee selects a
pressing, research-backed social issue and takes action to inspire change. In its first year,
the focus was on safety, training a 90-person care team to support attendees facing abuse,
conflict, or discrimination. This year’s theme is loneliness, an issue first addressed in
2024 but one that continues to impact younger generations as they report lower levels of
positive wellbeing and higher levels of emotional distress compared to older generations*.

To help address this problem, Absolut and Tomorrowland are bringing back purpose-led
experiences that unify people both in real life and through digital channels. Festivalgoers
can find multiple avenues for connection before, during and after the festival, mainly
through the United We Dance website.



The initiative will champion cross-cultural exchange by connecting artists and
festivalgoers, using the existing Tomorrowland communities, the podcast and website to
reach a broader range of people. Before Tomorrowland Belgium opens, festivalgoers can
sign up to a WhatsApp group to connect across cultures and receive details of on-site
activities such as lunch events and Culture Connects; a friendly, speed-dating style event.

Wearables will be a key on-site component this year, with souvenir United We Dance
bandanas distributed to guests who join the United We Dance community by signing up
online and participating in the on-site activities. These bandanas will act as an identifier
for like-minded individuals, whilst promoting an environment of acceptance and self-
expression.

For those enjoying the festival from afar, the United We Dance artist podcast series is
returning in audio-only format, streamed through One World Radio, the Tomorrowland
App and DAB+. The six episodes recorded in 2024 with some of the world’s biggest DJs will
be streamed, with two new episodes to be recorded and released post-festival. The
episodes focus on human connection, the challenges of self-expression and loneliness.
They invite listeners to learn more about how their favourite artists have navigated these
issues and normalised candid conversations on these vulnerable topics.

Deb Dasgupta, Global VP Marketing, Absolut Vodka,said:“At Absolut, mixing is more than
what we do — it’s who we are. Which is why we're incredibly proud to once again join forces with
Tomorrowland on initiatives that spark human connection and cross-cultural exchange. As the
spirit of positive change, we’ve always believed in bringing people together across borders, identities,
and perspectives — not just during festival season, but all year round. And when we find partners like
Tomorrowland who share that belief, the magic gets even more meaningful.”

As the official vodka of Tomorrowland, Absolut is at the centre of the festival, hosting
cocktail hours at the Absolut on-site activation. Here, festivalgoers can choose from a
selection of classic cocktails or the inaugural official Tomorrowland cocktail, The
Tomorrowland Spritz. The rhubarb-flavoured serve was created by the Absolut drinks
team, highlighting the exchange of expertise central to Absolut and Tomorrowland’s long-
term partnership.

Tomorrowland, with a crowd of 400,000, 16 stages and over 800 DJs, is the world's biggest
electronic dance music festival and is held annually in Boom, Belgium. For more
information about the activations fostering human connection both on-site and beyond,
visit: https://unitedwedance.tomorrowland.com/

For more information, assets or interview requests, please contact:
theabsolutgroup@mcsaatchi.com

Notes to editors:

* McKinsey

Tomorrowland Spritz

Ingredients:

https://unitedwedance.tomorrowland.com/
mailto:theabsolutgroup@mcsaatchi.com
https://www.mckinsey.com/industries/healthcare/our-insights/addressing-the-unprecedented-behavioral-health-challenges-facing-generation-z


50ml Absolut Original Vodka

25ml Rhubarb Syrup

20ml Lemon Juice

Prosecco

Soda water

Method:

Build Absolut Vodka, rhubarb syrup and lemon juice in glass over cubed ice and gently stir
to combine. Top with equal parts prosecco and soda water.

About The Absolut Group 

The Absolut Group is a powerhouse of lifestyle spirits brands within Pernod Ricard. The portfolio
includes an extensive range of premium spirits; the iconic Absolut Vodka, the world’s most awarded
gin, Beefeater, the leading flavoured rum, Malibu and the number one coffee liqueur, Kahlúa. The
range also includes a selection of agave spirits, including Altos tequila and craft gins such as
Monkey 47 and KI NO BI. Across geographies, the entities forming The Absolut Group share a long-
term commitment to sustainability and responsible drinking that extends to consumers, society, the
environment and our teams

About Pernod Ricard 

Pernod Ricard is a worldwide leader in the spirits and wine industry, blending traditional
craftsmanship, state-of-the-art brand development, and global distribution technologies. Our
prestigious portfolio of premium to luxury brands includes Absolut vodka, Ricard pastis,
Ballantine’s, Chivas Regal, Royal Salute, and The Glenlivet Scotch whiskies, Jameson Irish whiskey,
Martell cognac, Havana Club rum, Beefeater gin, Malibu liqueur and Mumm and Perrier-Jouët
champagnes. Our mission is to ensure the long-term growth of our brands with full respect for
people and the environment, while empowering our employees around the world to be
ambassadors of our purposeful, inclusive and responsible culture of authentic conviviality. Pernod
Ricard’s consolidated sales amounted to € 12,137 million in fiscal year FY23. Pernod Ricard is listed
on Euronext (Ticker: RI; ISIN Code: FR0000120693) and is part of the CAC 40 and Eurostoxx 50
indices.

About Tomorrowland Belgium

Tomorrowland Belgium, with a crowd of 400,000, is one of the world's biggest electronic dance
music festivals. It is located in a beautiful natural place: the recreation area of De Schorre in the
town of Boom in Belgium. It is a true fairy tale world situated in beautiful natural surroundings with a
strong eye for detail, such as enchanting décor, magical stages, fascinating acts and peripheral
animations, tasty and healthy food & drinks from around the world and spectacular fireworks – an
unforgettable and incomparable show. Every year, the festival features a special theme that
inspires the famed Mainstage design and stage production.

Tomorrowland caters to all genres of electronic dance music with hundreds of renowned artists
performing across more than a dozen different stages. Being home to hundreds of thousands of
people from all walks of life, one of the most unique things about Tomorrowland remains the whole
world coming together in one magical place with everyone being equal and uniting as one,
symbolising the values of freedom, respect, diversity, and solidarity. 



Contact

 

M&C Saatchi
For more information contact the The Absolut Group-team at M&C Saatchi.
theabsolutgroup@mcsaatchi.com
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